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Go niche to get noticed –
keeping pace with the ever 

changing health market



Traditional marketing is dead. 



The world has changed, there are far more 
choices, but there is less and less time to sort 

them out.





What makes your brand REMARKable? 







A group’s value is no longer related to it’s size, but to its influence. The early adopters heavily influence 
the rest of the curve. Persuading them is worth far more than wasting ad dollars on anyone else.

Trying to convince the mass of a new idea is useless. Convince innovators and early adopters first.

Roger’s Innovation Adoption Curve



What is niche marketing?



Identifiable. 
Can you describe your niche in terms of interest, behaviour, 

demographics and psychographics? 

Unique.
Does your niche have defining traits that set it apart and make it 

easily recognisable? 

Scalable. 
Is there space to grow and expand to reach larger audiences? 





Smaller and emerging brands are getting the 
advantage over larger players with niche 

marketing.



Where to start? 
How to create community around your niche?

1. Hammer out your USP
2. Tell A Story

3. Find your evangelists
4. Focus on community, not only customers

5. Partner with others



Hammer out your unique selling proposition





Tell a story



“I'm away from the Pic's PB Factory 
heading across the ditch to talk Pic's to a 
whole new army of Australian PB lovers -
if you are at Taste Melbourne come and 
say Hi. If you need to speak to a master 

peanut butter maker call 
+(64) 3 5440000.” 



Find your evangelists





Focus on community, not only customers





• Host local events to bring your customers together

• Begin to sell high-quality, branded merchandise your most loyal 
customers can purchase and wear. 

•  Make your company purpose-driven as opposed to only profit-
driven.

• Create kick-ass content your audience can consume on a regular 
basis

•  Create a Facebook Group or Slack channel where you can discuss 
topics relevant to your industry with your customers





Facilitate customer-to-customer interactions 
and as a result your community and word-of-

mouth marketing will grow.



Partner with others 





Key takeaways: Most powerful form of marketing 
is word of mouth. 

1. Hammer out your USP
2. Tell A Story

3. Find your evangelists
4. Focus on community, not only customers

5. Partner with others



Who is your community and what makes your 
brand REMARKable?



REMARKable products to watch out for!



Two heads are better than one, so tell me a little about yourself!

letsdance@goodnessmebox.com

We’ve partnered with over 600 brands, sampled over 2 million products, and 
delivered a bunch of those straight into the homes of our highly engaged healthy 

GoodnessMe Box community!


