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Trends from the US



• Advisory work in assisting bringing natural, organic and specialty products to market across 
most classes of trade

• Write business plans for raising capital and growth strategies for management teams
• Co-Author/Publisher of the Natural Products Field Manual, Eighth Edition 
• Co-produce and co-lead seminars on “Becoming a More Effective Sales Manager in the 

Natural and Specialty Channel” and “Financing your Consumer Products Company”
• Serve as outside director of: EcoFish, Orgain, Saffron Road, King Arthur Flour and Farmwise
• Advisory Board: Go Veggie, Soapbox Soaps, The Chaat Company
• Former director: Stonyfield Farm, Equal Exchange, Stirrings, FoodState, 
• Former Co-chair, Specialty Food Association’s Natural and Organic Council
• Admissions Committee, Specialty Food Association
• Prior to consulting was VP Sales and Corporate Development for Stonyfield Farm for 11 

years. 

Contact: 978-975-9902; Bob@NaturalConsulting.com
8 Cobblestone Lane, Andover, MA 01810
www.NaturalConsulting.com

Bob Burke

mailto:Bob@NaturalConsulting.com
http://www.naturalconsulting.com/


Natural Products Field Manual Eighth Edition

• Complete, comprehensive, 4 volume, guide on “how 
to go to market” for natural, organic and specialty 
products

• Includes Flash Drive with directory of top natural 
retailers, mass-market natural buyers, distributors, 
brokers, industry resources, budget models, new 
item forms and store logos

• Practical, proven, best practices shared and 
illustrated by industry veterans

• Rich, insightful guest editorials by  notable natural 
buyers, brokers and CEO’s

• $100,000 in coupons
• Half Day consulting by author
• www.NaturalConsulting.com

http://www.naturalconsulting.com/


Mindful Consumer
• Mindful consumer

– All the knowledge of the world in your pocket
– Ethical choices: social justice, humane, environmental, support 

companies with a social mission (B-Corp, Woman Owned)
– Self care
– Transparency in supply chain
– Sustainable packaging
– Upcycling food
– Animal welfare issues (grass fed, pasture raised, Humane 

Certified)









Key Trends – Food & Bev



Plant Based Everything
• 2013 – 2017 plant based products had a 62% CAGR (Innova)
• Plant based dairy, meat and egg alternatives grew to ~$4B in 2018 

(Nielsen) +20%
• Healthier, better environmental impact
• Products are much better
• Animal welfare concerns



Oats Rising Star in Alt Dairy
• Oat milk seems to have the potential to disrupt nut milk (and perhaps 

dairy). 
• It's tastier, cheaper, has a better eco story, has no allergy concerns, and 

oats are already widely known as a healthy ingredient. 
• Supply chain issues are the only thing holding it back. 



Keto Diet
• Keto (Ketogenic Diet) is one that contains low-no carbs and sugar (20-30g 

carbs/day) and high in protein and healthy fats. 
– Hard to follow diet, more demand than products.
– Many Keto brands are scaling very quickly online.
– Consumers tend to dip in and out. 
– Benefits are satiety and slow burn without carb spikes. Also weight management and 

mental clarity, energy and overall feeling of well-being.
– A lot of innovation in bars (here-to-fore mainly a carb-fest).
– Seeing healthy fats like coconut and avocado paired with monk fruit, stevia or erythritol 

selling at high price points. 



Some Innovative Keto Products



Adaptogens
• Move body to state of equilibrium, de-stress
• Recharge the adrenal glands, body’s way of responding to stress and 

motional changes.



Mushrooms
• Mushrooms contain beta-glucans that increase the body’s 

potential to defend against invading pathogens which can 
cause immune-related illnesses.



Bitters
• Complex satisfying flavors without a lot of sugar.
• Associated with digestive health, liver support, help curb 

sugar cravings



Sparkling Water
• CSD down including diet drinks
• Sparkling water/seltzer exploding
• Lots of innovative products and new 

offerings from legacy brands



Puffs are the New Popcorn



Cauliflower
• Forget kale, cauliflower is this year’s new superfood.

• High in fibre, vitamins B and C, carotenoids (antioxidants) and glucosinolates, 
packaged cauliflower products grew in the US by 71 per cent last year. 

• Items such as cauliflower pizza crust, cauliflower rice and pickled cauliflower are 
flying off shelves.

• Nielsen data found the ingredient across 36 different grocery categories in 
everything from dried pasta to frozen foods, and sales for packaged cauliflower 
products grew 71 percent in 2017



Cauliflower



Probiotics and Gut Health



Prebiotics
• Carbs not digested by the human body but meant 

to fuel probiotics to ensure delivery to the digestive 
tract. 

• Nourish intestinal flora
• While often bundled with probiotics, now seeing 

them on their own. 
Cereals, bars, nuts, supplements



Cider Vinegar

• Purports to:
– Lower blood sugar
– Cardiovascular health
– Digestive health
– Anti-glycemic
– Antimicrobial



Regenerative Agriculture
• Ag system that improves land (rebuilding soil, and encouraging 

biodiversity)
• General Mills committed to regenerative agricultural methods on 1 

million acres of farmland by 2030.



Upcycled Products



Glyphosate Awareness

• Herbicide used in Roundup
• Well publicized reports of traces found in everyday 

foods
• Concerns it is a carcinogen 



Key Trends – Beauty, Personal Care, 
Supplements



Key Trends – Beauty, Personal Care, Supplements

• Further commitments to sustainability.
– Reduced packaging
– Waterless Beauty

• Formulation transparency including supply chain.
• Beauty from within.
• Green beauty products will become more widely used and 

consumers will focus on ingredient lists over nutrition facts. 



CBD
• First step was having hemp removed as a controlled substance by 

passage of the US Farm Bill
• Still awaiting G.R.A.S certification by FDA. 
• Flood of topicals, pet products and all manner of supplement forms 

(tinctures, gel-caps, patches, oils, body care, and lots of innovation 
work on food and beverage. (750 brands so far)

• Forecast range from $2B - $22B by 2022. 
• Current US Natural Channel sales ~$40M in tracked channels but 

most volume done in independents (not tracked).
• Key issue: integrity and transparency in supply chain. 



CBD
• Consumers reporting benefits for sleep, anxiety and pain.
• Usage migrating from cannabis friendly to CBD curious.
• Processing so products have efficacy necessary for growth, otherwise it is fairy dust.
• CBD is gaining traction at an incredibly fast rate (probably faster than any trend I've witnessed). Almost 

every beverage company is testing it as are many food companies. However, information about its 
functionality / efficacy has a long way to go, especially in making it something that a consumer can 
understand quickly 



Strategic Question: Is it an ingredient, or can you 
build a brand?



Fragrance Free



Hypoallergenic



Aluminum Free



Ceramide Therapy Based Products
Ceramedx Ultra Moisturizing Cream

• The Ceramedx skin care regimen offers 
the first natural ceramide therapy for 
dry skin. 

• Ultra Moisturizing Cream soothes and 
protects. 

• This non-greasy, steroid-free cream is 
formulated with Riceramide-3, an 
exclusive blend of plant ceramides 
derived from rice bran, lecithin and 
essential fatty acids, to seal in moisture 
and support skin renewal.



Lashes and Brows
Hyalogic Lush Lash and Brow Serum

• This serum can protect and support the 
beauty of lashes and brows with a 
formula of nourishing oils and vitamins 
(argan oil, coconut oil and vitamin E). 

• The hyaluronic acid in this serum is a 
vital natural ingredient that locks in 
moisture.



Beauty from Within
Vital Proteins Beauty Collagen (Tropical 
Hibiscus)

• This beauty-boosting blend of collagen 
peptides, hyaluronic acid, probiotics and 
organic juices works from the inside out 
to support the natural glow of your skin.

• Simply scoop, stir and sip your way to 
looking and feeling your best with 12 
grams of grass-fed collagen peptides 
and 120 milligrams of hyaluronic acid.



Organic Fem Care

Organic Initiative Revolution In a Box Super 
Tampons

• Organic cotton tampons have been a 
staple in natural stores for a while. 

• But Organic Initiative makes choosing 
clean feminine care products a 
revolutionary act to take control of your 
health. 

• Bright, cheeky packaging and a 
relatively low price point makes these 
products more accessible.



New Charcoal Beauty Products
White Egret Charcoal Mask

• This mask impressed us with its ability 
to draw out impurities using activated 
charcoal and apricot seed powder. 

• We also admire the clean ingredients, 
starring charcoal made from wood, 
nutshells and coconut husks instead of 
coal or petroleum pitch. 

• Other skin savers include green tea and 
kelp.



Charcoal



For Those who are Inked
W.S. Badger Co.

• The Certified B Corp’s commitment to 
wellness starts with plant-based healing 
products and goes right down to what 
its employees eat for lunch (free organic 
homemade meals, every day). 

• Whether supporting climate-friendly 
agriculture or instating rigorous quality 
and safety testing, the company is 
committed to giving the beauty industry 
a much-needed makeover—and we 
think it’s working.



Cognitive Health ~ Nootropics
• Agents that enhance cognition or support 

mental calm and clarity.
• Benefits from the boom in the Ketogenic 

diet. 
• Often include MCT oil from coconuts.  



Sleep and Relaxation



Elderberry



Collagen



Natural Cleaning



Most Fun New Product

Kosher, gluten-free, all natural gelatin party shots made 
with premium vodka in recyclable, BPA-free cups.



• www.spins.com
• www.pmidpi.com
• www.unfi.com
• www.newhope.com
• www.kehe.com
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