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Creativity is Key
The Social Trifecta

Copyright © 2019 The 6AM Agency



Copyright © 2019 The 6AM Agency

Macro trends



Consumers turn 
to brands for 

Trusted health 
Advice

The rise of 
‘Human brands’ 
with a deeper 

emotional 
engagement
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Conscious 
Consumerism 

leads – Purpose / 
Sustainability / 
Transparency / 
Community are 
on the agenda

Thumb-stopping 
Creativity
Captures 
Attention

The story of 
Provenance is key 

to brand 
storytelling

An era of 
One-Person 
Marketers

Evolving from an 
Attention 

Economy to a 
Meaning 
Economy

Overarching macro trends
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The Social landscape



What happens in an internet minute?
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What does Success Look Like?

Changing 
Behaviours

Brand 
Awareness

Brand 
Engagement

Brand 
Salience

Brand 
Loyalty

Culturally 
Relevant

Building a 
Movement

Gaining 
Consumer 

Trust

True Human 
Connection &

Influence

Ultimate 
Commercial 

Benefit
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Step 1
Set your goals



Purpose is your North Star
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Charting the Path to Success
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Step 2
Make informed decisions



Data

Data serves as the seed for brilliant 
story telling ideas.

Data optimises the strategic 
approach.

Data keeps brands close to 
audiences.

Data supports real-time agility.
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All-in-one tool for 
creating ads, managing 
when and where they'll 
run, and tracking how 
well the campaigns are 
performing.

AI-powered marketing tool 
to ensure a brand’s 
investment in social media 
is delivering measurable 
ROI.

Discover what consumers 
are saying about your 
brand and competitors, 
trending topics and 
influential conversations 
— from over 650 million 
sources in real time.
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Step 3
Establish your messaging & 

content plan



Content Planning Process 

Data

Insights 

Strategy

Ideas &
Concepting

Content Creation

Specific Audience 
targeting 

Load  

Community 
Management

Analysis

Data & 
Reporting
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Facebook

Facebook builds brand 
loyalty and reputation

Establishes Authority

It is also THE most powerful media 
targeting tool available.

Instagram

Instagram is inspiration

A platform to share videos and 
images that evoke feelings about 
your brand through the use of 
visual.

Twitter

Twitter is Information

The first place people go to see 
what's happening in politics, 
entertainment, sport and news in 
Australia

LinkedIn builds meaningful 
relationships

Fosters a professional community, 
beneficial especially for B2B.

LinkedIn
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Step 4
Preparing your content



4-step Fit-for-purpose evaluation 

Does it uphold content 
integrity? 

Has it been 
designed to spec? 

Have creative best-
practices been 

considered?

Can it be 
native?
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The 20% Rule will your content be penalised? 

The 20% text rule: test your image to ensure that text is not too dominant. You 
can do this using Facebook’s Text Overlay Check.

This should be unaffected. This may receive less reach. This will be heavily penalised. 
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Step 5
What makes for great 

creative
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Creativity is making
the complex simple.

And the simple exciting.

Distinctive vs Different.

Purpose-driven.

Emotionally Connected.

Utility. 

Creative

“If we are not noticed, nothing matters.”
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Capture attention quickly 

• Using colours, themes and imagery that 
evoke your brand.

• Ensure the imagery or action 
is recognisable and relatable. 

• Keep post copy and 
messaging short and concise.

• Manage # volume.
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Frame your visual story for mobile 
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Step 6
Distribution & 

amplification



Best Practice Buying

Optimal solutions

Continuous optimisation of 
your ad to ensure campaign 
is running cost efficiently.

Test and learn ad variable 
(creative, audience, delivery 
optimisation, placements)
Establish split testing to 
identify the most successful 
ad set 

Reach key 
audiences

Generate optimal impact from 
people that genuinely care 
about what your brand has to 
say. Leverage a unique wealth 
of audience demographics:

• Location
• Demographics
• Interests
• Behaviours
• Connections
• Custom Audiences
• Lookalikes

Use Pixel to track 
measurable results

A small piece of code that you add 
to your website/app to access some 
of Facebook’s advanced advertising 
features. Some tools powered by 
pixel include:

• Dynamic ads
• Custom audience from website
• Conversion optimisation
• Cross device conversions 

tracking
• Conversion lift

Track the 
right metrics

Measuring the 
wrong metrics costs 
advertisers more 

• What success metrics and 
are they correlated with 
business outcomes?

Copyright © 2019 The 6AM Agency



Copyright © 2019 The 6AM Agency

Have a Growth Mindset

Social content is a fast, agile process 
with ongoing review and learnings

Focus on building a movement and responsiveness 
– what works, what hasn’t?

Refine, realign and go again



Measuring digital/social success

Brand Awareness

Reach

Awareness

Traffic

App Installs

Engagement

Video Views

Lead Generation

Messages

Consideration

Conversions

Catalogue Sales

Store Visits

Conversion
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Building a real relationship 
is about engagement

Sustained engagement 

Inform
What’s your name?
What do you do?

Entice
What can you tell me 
about yourself?

Activate
Do I want to spend more 
time with you?

Reciprocate
Let’s talk further, can you 
keep me interested?

Advocate
Is it time to introduce you 
to my people?
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Thank you

gill.fish@the6amagency.com.au |  + 61 400 200 441
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