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Our Purpose

Catalyst
for
Growth

Facilitator Connector

The Food and Agribusiness Growth Centre



Supporting the Industry

W = Sharing Knowledge

-- Building Capability

ﬁ Creating Connections
O FIAL

The Food and Agribusiness Growth Centre



Project 2030: Doubling Australian Food and Agribusiness

Capturing the

prize: The

AS200 billion opportunity in
2030 for the Australian food
and agribusines:

S sector

Australia’s Food and Agribusiness sector
Capturing the Prize

2020 2030 2030
Value-added potential

Business as usual

I %35\,,,,/
| i ii Qg‘ lﬁ
v %@

$200 BILLION‘
+300,000 NEW JOBS

$61BILLION

$82 BILLION

O FIAL

www.fial.com.au/sharing-knowledge/capturing-the-prize
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Project 2030: 19 Opportunities

Total value added 20192, Total value added 20302, Growth rate,
Opportunities AUD billion (high estimates) AUD billion (high estimates) CAGR %

Health and wellness

Supply chain transformation

Direct to consumer model'
Targeted eating

Food loss and waste

Soil, water and land management
Animal feed and health

Energy smart food

Food fraud and safety

Plant-based and alternative proteins
Urban agriculture’

Sustainable fisheries

Sustainable packaging

Protected cropping’

Technology in smallholder farms
Precision agriculture and big data
Sustainable inputs

Advanced breeding and fertilisation

Total' - 1 125 ) 201 «wa

1. This summation does not include “Urban agriculture”, “Protected cropping” and “Direct to consumer model” to avoid potential overlaps.
2. This approach only impacts “consumption-driven” opportunities (e.g., fresh food sales under health and wellness), rather than“production-driven”
opportunities (e.g., soil, water and land management). It also accounts for the entire value chain (from production to retail). Note: the 2019 value is

not the current value added for Australia but rather the potential value added from full exploitation of all the identified opportunities.
SOURCE: Literature search; AlphaBeta analysis

The Food and Agribusiness Growth Centre

[ The future consumer

[ Food security and sustainability

¥ Enhanced production and value addition
B A global marketplace




Clusters

Tropical North
Queensland

Regional Food
Network
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Health & Wellness Opportunities

Health & Wellness Market / better health — better nutrition = US$946 bn
Naturally healthy @ US$271.3 bn

Fortified / Functional @ US$258.4 bn

Better for you @ US$149.5 bn

Organic @ US$34.9 bn

Food intolerances @ US$12.3 bn

abkwN -~

Low/ No Sugar <Low/ No Salt *No Trans Fats *Gluten Free <Low/ No Fat *No Cholesterol «Gut Health *Probiotics
*Prebiotics *High in fiber *High in Vitamins <High in Protein *High in Calcium *Source of Omega 3’s *High in
Protein *High in Vitamins *Dairy-Free *Non-GMO <Low Fat *All-Natural «Certified Organic *Vegan *Vegetarian *All/
100% Natural Pure *Preservative Free *No Artificial flavors' *Real Original *Non-GMO

Compound average growth rate % forecast between 2015-2025

1. Food intolerances @ 7.2%
2. Fortified / functional @ 6.5%
3. Naturally healthy @ 5.9%
4. Organic @ 5.4%
5. Betterfor you @ 1.2%
Australia needs to capture a greater share of the growing health & wellness market. O FIAL

Functional foods and beverages is an area of interest as per data on the FIAL platform (AFBC) ™ fertusness Grouh Gontre



Project 2030: Health and Wellness opportunity

e

[e]
$45 billion+

in value-added opportunity by 2030

il

37,000+

new jobs in the in the sector

O FIAL

The Food and Agribusiness Growth Centre




O FIAL

The Food and Agribusiness Growth Centre

Market Update
June 2022

Tovie

”;1 u 1IE .

f 'u k|

' /

178 '::a

LAl |rl

[ -
- b - - -
o v .—.‘._x».‘%:rm




TOP 15 AUSTRALIAN EXPORT MARKETS IN 2019
A$49.7 BILLION;

1. China $15.2 billion
2. Japan $5.5 billion
3. US $4.4 billion
4. Korea $3.3 billion
5. Indonesia $2.3 billion
6. NZ $1.7 billion
7. Vietnam $1.7 billion
8. Singapore $1.3 billion
9. HK 1.2 Billion
10. Philippines $1.2 billion
11.Malaysia $1.1 billion
12. Thailand $0.9 billion
13. Taiwan $0.8 billion
14.UAE $0.7 billion
15.UK $0.6 billion



TOP 15 AUSTRALIAN EXPORT MARKETS IN 2020-
21 A$49 BILLION;

1. China $10.6. billion
2. Japan $4.8 billion
3. US $3.8 billion
4. Indonesia $3.4 billion
5. Korea $3.1 billion
6. Vietham $2.4
7. NZ $1.7 billion
8. Thailand $1.7 billion
9. Malaysia $1.2 billion
10.HK 1.2 billion
11.Singapore $1.3 billion
12.Saudi Arabia $1.2 billion
13.Philippines 1 billion
14. UAE 0.8 billion
15.UK 0.8 billion
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Market Insights and Information (MlI)
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Use owr comparison 100l 10 analyse the trends and behaviour of your preferred markets to make the right business
dechion.

COUNTRY 1

- / - )
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mii.fial.com.au
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MIl Reports
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Total Trade with Australia COUNTRY. COUNTRYZ
The distribution of Austallan exports across the world
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opportunities.
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Why food matters?

Projected Population Growth (in billions)

Population in 2012 = Population growth
from 2012 to 2050

-
‘ By 2050,
— 9.6 billion people

Asia SSA Europe LAC N America N Africa Oceania

Note: "SSA" = Sub-Saharan Africa, including Sudan. “LAC" = Latin America and Caribbean. “N America" = North America. “N Africa" =
Rest of Africa.

WORLD RESOURCES INSTITUTE Sources: http://ow.ly/rpfMN

http://www.wri.org/blog/2013/12/global-food-challenge-explained-18-graphics



http://www.wri.org/blog/2013/12/global-food-challenge-explained-18-graphics

are the industry opportunities?

A Surge in the Global EMERGING Middle Class
by 2030

—

| = Europe
| 2009: 664 m
| 2030:680 m
|
J
|

North America L/" ‘

2009: 338 m
2030: 322 m S
2009: 525 m
/‘ 2030: 3228 m

Central and

South America

2 uat m 2009: 137 m Middle East
> 2030: 341 m and Africa

Courtesy of Austrade using data from a study by Kharas and Gertz

@ 2000 @ 2030



Opportunities by 4 strategic areas vary by region

Share of value of opportunities by region and category; Percent, 2025’

Europe
19
North 15
America 36
10 22
14 MENA?2
20 2
24 5
4
Africa
5
Latin 7
America 2
9 2
12
6
6

1 Based on the average cases of the high and low values.
2 MENA consists of Middle East and North Africa..

Note:Numbers may not sum due to rounding
Source:Literature search; AlphaBeta analysis

™ Food security & sustainability
I Enhanced production & value addition
I A global marketplace

The future consumer

China
27
23
20 Japan
18 3
India 2
Rest of 2
6 Asia Pacific’ | '
2 10
12 9
7
11
Indonesia Australia

1

1
1
1
1



Australian Food & Beverage Catalogue (AFBC)

Welcome to the
Australian Food & Beverage
Catalogue

Adirectory

CFiAL .
J l - '-.-

Welcome to the
The Australian Food & Beverage Catalogue (AFBC) is a directory connecting market-ready Australian food and beverage businesses, with Australian Food &

qualified domestic and intemational buyers. Beverage
Catalogue

Adirectory connecting Austraian suppliers
and qualied buyers.

-

www.fial.com.au/afbc

O FIAL
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http://www.fial.com.au/afbc

AFBC Sup

plier Features: Showcasin

My Products Events

e
food &

beverage

INDUSTRY AWARDS

THICK LIOUID CONCENTRI FINALIST

AUSTRALIAN

BONE BROTH:
URAL B

PURE BONE BROTH

1 6 AMINO ACIOS

luke.mcq84 .

Natural Beef Bone Broth Concentrate e 0
375grams

FOOD & BEVERAGE
HEALTH FOODS

Description

Our natural beef bone broth flavor is the perfect nutrient dense elixir to start your day. Sprinkle
some fresh herbs or spices to make your own creation. Perfect condiment to boost your favorite
meal and so easy to disguise in the children's meals giving them a boost of all important nutrients.
Nothing to Hide: Our natural beef bone broth is made from only grass-fed and finished Australian
beef bones and evaporated sea salt. Ideal base broth to flavour as you desire by adding herbs and
spices. Easy to disguise and boost children's meals. Look after Yourself with a cup a day: Our bone
broth is a perfect way to include a rich collagen protein food source to your diet. Our beverage
broth has 16 key amino acid nutrients in each 10 grams serve, helping to revitalise your building
blocks with a daily hot bone broth drink. Ingredients: 100% Australian Beef Bone Broth (88%)
Naturally evaporated sea salt. Our easy-to-digest tasty broth is easy to make, just add 1 teaspoon
to a cup of 100 ml of hot water for a beverage drink. NO added vegetables or herbs. Just Pure

Beef Bones and Salt. Refrigerate after opening. Recycling: The metal lid and glass bottle are both
widely recycled.

Members

www.fial.com.au/afbc

g Products

FIAL

The Food and Agribusiness Growth Centre
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AFBC Supplier Features: Access Exclusive Events

S My Products & Events b Market Insights &4 Products luke.mcq84

Virtual Meet The Buyer China

Exclusive Australia - China B2B Online Business Matching Event

©  oOnline Event

Registration closes on:
25-May-2022 11:00:00 - 22-Apr-2022

@ Event Participation : $75.00 Register for the evel

China Virtual Meet The Buyer
Exclusive Australia -China B2B Online Business MatchingEvent

The Food and Agribusiness Growth Centre, trading as FIAL, is inviting Australian food and beverage suppliers to attend an exclusive online business matching

event with key buyers from China.

This exciting event is a unique opp ity for selected ian export-ready busit to meet t , in virtual meeting rooms, with qualified buyers
from China, repi ing major ket chains, i stores, e-commerce platforms, distributors, food service, importers, and more.

The China Market Opportunity

Consumers in tier one Chinese cities have shown a high level of demand for foreign food and beverage products, while consumer demand for foreign food and
beverage products is also strong in less saturated tier two and three markets. Food and beverage products which are safe and healthy, and incorporate local

taste preferences, are popular among Chinese consumers.

www.fial.com.au/afbc

O FIAL
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AFBC Supplier Features: Market Reports

Admin Home 2 My Products Events Market Insights & Products [Z] Help luke.mcq84
Top 5 Markets Country Exports To Top 5 Markets Country Imports From
600B

1,200
o — 400B
& 800B 2
2 2
E 2
E S
4 1121348 £ 529.208
g g
& E

4008 2008

84.618
[ [

[¥]Countries

[¥]Countries
China USA Other Asia, nes Japan Singapore

China Other Asia, nes Singapore Japan Rep. of Korea

Top 5 Imported Commodities (US$) Top 5 Imported Commodities from Australia (US$)

108

.

www.fial.com.au/afbc

O FIAL
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AFBC Supplier Features: Service Providers

Welcome to the Australian Food Industry Index (AFIl), a free
service to help you find Australian suppliers, products, co-
manufacturers, or service providers to support your innovation
and products. Search by categories to find companies that may
be able to assist you and then send them a connection request
that lets them reply directly to you. If you are an Australian
Supplier on the AFBC that offers manufacturing, ingredient,
packaging and service capabilities and wish to have your details
on AFII, then please contact us at info@fial.com.au.

Alcoholic beverages

Beverages (Incl Nut milks),
Juice

www.fial.com.au/afbc

e A

Breakfast Cereals,
Confectionary

2

-
B

[T

)

FIAL
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AFBC Buyer Features: Browse and Connect

# Home 2 My Products [i# Events e Market Insights

& Products = Index luke.mcq84

Products Catalogue

The Australian Food & Beverage Catalogue

Search for companies, categories or products ...

Products
= e WD
ierr .i
S¢
=S
o 1S
Plenty Hemp Seed Oil 375ml Certified Organic Hemp Gold Protein SLEEP TEA - HEMP SOOTHING TEA

& Plenty Foods Pty Ltd & Hemp Foods Australia 4 Hemp Oz Pty Ltd

FOOD & BEVERAGE FOOD & BEVERAGE FOOD & BEVERAGE

www.fial.com.au/afbc

O FIAL
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AFBC Buyer Features: Buyer Request

® Home & Products 3 Buyer Request & My Profile LZ] Help lukewtigers .

Can't find the product you're looking for?

Submit a free buyer request form and connect with an export ready supplier.

Buyer Requests Let us know what are you looking for

A Buyer Request is just like a job ad, whose main objective is to
create connections with Australian food suppliers with the
capability to manufacture/supply final product based on your S
specific request.

Department Quantity / MOQ *

© Free national procurement solution Category Incoterms

e Connect with verified and pre-qualified Australian export ready
suppliers

Payment Method
* Avoid buying counterfeited and fraudulent foods claiming to be Subcategory v

Australian made e Selec v

* Source from regions with a strong provenance story c
PP ountry *
 Source boutique, niche, innovative and traditional native Product Description

Australian products Selec v

* Easy and convenient & cost saving Port of Destination *

How do | connect with a supplier? Adetailed description of the products you are seeking. Certification Requirements

www.fial.com.au/afbc

O FIAL
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State-based landing pages

NSW Food & Beverage Catalogue vﬁ" ';f}é?ns/tme"t

GOVERNMENT

Welcome to the NSW Food & Beverage Catalogue

Sponsored by the NSW Government and powered by.the Food and Agribusiness Growth Centre, the NSW Food & Beverage

Catalogue connects international buyers with world-class NSW food and beverage companies.

NSW produces high-quality, safe and diverse food, beverage and agricultural products and contributes to the food security of many

international markets.

Supplying agricultural commodities and food and beverages to the world’s largest and growing consumer markets in Asia, the Pacific Rim and

Europe, businesses within the NSW agrifood sector contribute over $A33 billion to the state economy

www.fial.com.au/nsw

O FIAL
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FIAL's Virtual Meet the Buyer

KEY STATISTICS*

TOTAL NUMBER OF EVENTS
HELD

18

TOTAL NUMBER OF
PARTICIPATING SUPPLIERS

449

(o

[

TOTAL NUMBER OF
PARTICIPATING BUYERS

338

090

amm

NUMBER OF MEETINGS

* As of April 2022

O FIAL

The Food and Agribusiness Growth Centre

www.fial.com.au/blogs/post/vmtb
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Market readiness: webinars

Wine Trade
Readiness
Webinar

7" July 2021 at 1pm AEST

FIAL Event

Thailand Wine Trade
Readiness Webinar

21 October 2021 | 2:00pm AEDT 4

FIAL Event

UK Food and
Beverage Trade
Readiness Webinar

19t October 2021 | 5:30pm AEDT

FIAL Event

China Food and
Beverage Trade
Readiness Webinar

10" May 2022 | 12:00pm AEST

O FIAL

The Food and Agribusiness Growth Centre
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Trade shows — Food Hotel ASIA

22 FHA 05 ~ 08 -4

SEP 2022 F H A %grgozzg
Lk

VISITOR PRE-REGISTRATION

Pre-register your visit to FHA-HoReCa and/or FHA-Food & Beverage to enjoy a full
waiver of the admission fee amongst other perks!



Inbound and Outbound missions




Australian Government
Department of Industry, Science,

Energy and Resources

The Food and Agribusiness Growth Centre Industry Growth Centres

Contact: info@fial.com.au or visit www.fial.com.au



mailto:info@fial.com.au
http://www.fial.com.au/

